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Leverage the daily traffic on our website by 
placing display advertising in and around 
our high-quality content.

Website

2

1

3

Content views 
for Branded article

Content views 
for Hosted article
Includes Tech Focus

2K

Leaderboard banner Box banner

6.2K
Impressions

In-Content Banner
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Magazine
 

Our magazine, distributed in print and digital 
formats, remains the premium place for your 
display advertising, as not only do you reach 
our regular audience, but also get seen at 
major photonics events throughout the year.

Maximise impact with our cover positions, 
take an outsert (with supporting digital 
version) for high visibility, or exclusively 
sponsor the digital edition email. If you want 
your brand to be visible, we’ve got you 
covered.

Bonus distribution (selected)
Photonics West
Optatec
Microelectronics UK
ECOC

In association with 

Electro 
  Optics

Brought to you by

FRONTIERS
AWARD 2025

PHOTONICS

Celebrating applied  
photonics projects

Approaching 
customised steel 
processing systems 
with caution and 
laser precision
Federico Bonaldo, Physicist in the 
Research and Innovation department of 
Castellini Solution, discusses how the 
company integrates high-powered � bre 
lasers into bespoke systems for laser 
welding, cutting and scribing

Exec Q&A
>  Castellini

Electro Optics June/July 202522 www.electrooptics.com

Physicist in the Research 
and Innovation department 

of Castellini Solution
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Electro Optics: Tell me about Epolin. 
What do you produce and how does it 
relate to laser manufacturing?
Donald Tibbitt: Epolin started about 40 
years ago, but the initial technology was an 
expanding monomer, which had absolutely 
nothing to do with absorbing light. It was 
used for aircraft coatings because it was 
incredibly robust, it adhered really well and 
the company was widely successful.

The problem was that it was so hard to 
remove the coating that aircraft companies 
couldn’t use it any more because, when 
a plane was sold to a different airline, 
they wanted to put their own graphics on 
there and they weren’t able to. Also, Sun 
Chemical brought out a similar paint that 
was half the price around the same time, 
so all the money Epolin had from going 
public quickly evaporated.

It was down to a chemist and a 
bookkeeper, when a company called 
American Optical called and said: “We 
don’t know anything about expanding 
monomers or polymers at all, but we have 
an issue [we think you can help with]”. 
They had a tank rangefi nder being used 
in the Gulf War that was blinding people 
because the beam was hitting them in 
the eye. So American Optical wanted to 
develop glasses that would protect people 
from the laser.

They dug out some old patents and sent 
them over to us. We took a look and said 
“yeah, we can do this”. 

And that was how we got into laser 
protective eyewear. Since then, we’ve 
taken the technology and applied it to 
welding and to inks, just using the dye.

But then we realised that people don’t 
want to work with dye at all. It gets all 
over the place. They want it in an easy-
to-use format instead, so we took the 
dyes and compound extruded them into 

So it’s laser protective safety and welding 
protective safety in one.

EO: So do you produce the dyes 
(as pellets) as well as components like 
glasses that have dyes applied 
to them?
DT: We don’t manufacture items such as 
lenses. When it comes to certain shapes 
and sizes – if someone wants a fi lm that 
they can cut a tiny sensor out of, for 
example, we’ll send them our dye-loaded 
pellets and they’ll take those pellets and 
extrude them into a thin fi lm. They’ll then 
send us a roll of the fi lm and we’ll cut it 
up and sell it directly to our customers. 
There are other opportunities and formats 
that we could sell the technology for, but 
at present we are mainly selling either the 
dye pellets, whether it’s polycarbonate or 
acrylic, or the dyes themselves.

One of the things we’re going to 
start doing is putting dyes into different 
materials such as epoxy. These small 
silicon detectors either have big moulded 
parts or dispersed epoxy right over the 
top, so it’s like a fi lter on top of a chip.

EO: You say you started out in defence 
applications. I imagine that’s still a big 
part of the business, but your plastics 
and dyes are also used for protective 
eyewear for industrial use. What are 
the design considerations for materials 
going into different markets?
DT: Yes, a lot of times clients – especially 
those in defence – won’t be able to tell 
you what they are actually needed for. 
You have to come up with a proposal and 
it will either be accepted or not. A lot of 
our commercial industrial and medical 
customers, however, will come to us and 
tell us exactly what they need because 
we’ll ask them questions such as: “What 

Donald Tibbitt, Global Business Director for laser-safe dye 
developer Epolin, explains how the extrusion of laser-absorbing 
thermoplastics is about more than just safety goggles

From battle tanks to 
cars (via poaching):
IR-absorbing dyes and 
laser safety challenges

Vendor Q&A
> Epolin
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polycarbonate pellets that had the dye in 
them. The beauty of these pellets is that 
you can send them to an injection moulder 
and they can mould any shape, any 
format, such as different lenses or small 
fi lters and things like that.

That was just one of the formats we 
used to expand the business. From there, 
we got into other automotive applications. 
On the dashboard of a car, for example, 
you have these little silicon detector domes 
with a sensor underneath that detects 
sunlight. When it gets dark outside, you 
want your headlights to come on, so an 
electronic signal tells the car to turn the 
headlights on automatically, and that’s 
where automatic headlights came from.

But if there’s too much infrared signal, 
the lights don’t come on at all. So we put 
an infrared absorber in there, to eliminate 
the infrared effects of sunlight, and a UV 
absorber to eliminate the UV effects, and it 
would only take in the visible effects.

EO: So you manufacture materials that 
absorb near-infrared light, and also 
protect from it?
DT: Yes, the dyes we synthesise can be 
put into a polymer-like polycarbonate, 
such as lenses in glasses. Those dyes will 
absorb a certain power of laser, but they’re 
used in all different kinds of applications, 
too. The same dyes can be used for TIG 
(Tungsten Inert Gas) welding, for example, 
where metal can be welded together. Then 
there’s laser welding, which uses an actual 
laser instead of the TIG to join pieces of 
metal together.

There’s a different type of dye for that, 
but it also absorbs infrared. We combine 
the two dyes together into one pair of 
eyewear so that it protects you from 
welding and if there’s a refl ection of the 
laser that hits you, that’s blocked as well. 
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Microgravity, max potential: 
photonics manufacturing in orbit
How NLM Photonics is pushing 
silicon photonics past its limits
All the award winners from  
Laser World of Photonics
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At quantum’s core

Media partners to:

Killer applications – from AI acceleration, to secure communications, 
to cutting-edge medical sensing – depend on photonic technologies

  
Photonics vs  

RoW: who will  
win the race to  
a million qubits?

Quantum  
laser cooling ‘in  
a unit the size  
of a toaster’

Talking SPADs 
with Singular 
Photonics’ 
Shahida Imani

The 
Photonics100 
interview:  
Akhil Kallepalli 

Why photonics 
is a strategic 
enabler for 
European 
defence
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Expert panel:  
How quantum chips 
could give photonics 
a foothold in the 
$100bn AI market

Join us for the 
Photonics100 
2026 launch live 
at Photonics UK 
in London 
See P14 for details 

The indispensable photonics resource for the UK and Ireland for 2026

Electro 
  Optics & MACHINE VISION EUROPE

IMAGING
From the publishers of

UKPhotonics
UNCOVERED

In association with

E S T  •  1 9 9 9

SOLUTIONS
PHOTONIC

From the publishers of

Updates from 
every UK region

Photonics100: how 
academia is driving 
innovation and 
industry growth

Marketwatch: 
which sectors are on 
the up

The UK events you
shouldn’t miss
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John Lincoln on the 
need for government 
support of the sector
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Tech Focus

Your 12-month product entry features in a 
dedicated online page for the appropriate 
technology. Our Tech Focus pages, 
comprising an introduction to a product 
type and a summary of appropriate vendors 
and their products, are designed to be SEO-
friendly, offering year-round traffic and high 
visibility to contextual visitors – visitors to 
this page are only looking for products of this 
type, so are highly qualified.

Tech Focus lead sponsor
Upgrade further to become a Lead Sponsor. 
You’ll receive a guaranteed top spot on the 
web page and a dedicated email with exclu-
sive promotional opportunities - your featured 
product, plus up to three links for your own 
case studies, webcasts, product specs, and 
videos.

Beam analysis
Diode lasers
Freeform optics
Life sciences
Neurophotonics
Optical coatings
Optical design 
software
Optics damage
Optical fibres
Optical filters
Optical mirrors
Optics for imaging
Optical metrology

Optics in astronomy
Photonic crystals
PICs
Positioning equipment
Prisms
Raman spectroscopy
Safety
Sensors and 
detectors
Single-photon 
counting
Solar applications
Spectroscopy

Tech Focus topics
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DESCRIPTION SPECS OUTCOMES COST PER  
INSERTION

PREPAID 
CREDIT COST

Cover Position
 (Inside Front, Inside Back, 
Outside Back)

213mm x 283mm ~ 9,000 copies distributed 
(in print, online downloads and email) £4,950 6

Full Page 213mm x 283mm ~ 9,000 copies distributed 
(in print, online downloads and email) £4,125 4

Half Page Horizontal 213mm (w) x 141mm (h)
Vertical  104mm (w) mx 282mm (h)

~ 9,000 copies distributed 
(in print, online downloads and email) £2,500 3

Quarter Page 92mm (w) x 129mm (h) ~ 9,000 copies distributed 
(in print, online downloads and email) £1,500 2

Outsert Enquire for details ~ 9,000 copies distributed 
(in print, online downloads and email) £4,950 6

Box Ad 300px x 250px & 300px x100px ~ 6,000 impressions £1,500 2

Leaderboard 728px x 90px &300px x100px ~ 6,000 impressions £2,250 3

In-Content Banner 728px x 90px & 300px x100px ~ 2,000 impressions £750 1

Email Banner 468px x 60px ~ 3,000 impressions £1,500 2

Hosted Article (online) 750-word articleUp to 8-word headline, Lead image Summary - 50 
words  ~ 2,000 content views across email, social media and online £1,500 2

Hosted Article  
(print upgrade) 750-word article, Up to 8-word headline, Lead image 

Summary - 50 words
As above, plus exposure in 9,000 copies distributed (in print, 
online downloads and email) £1,500 2

Branded article Co-created 750-word article Guaranteed 3,000 content views across email, social media and 
online. Plus, new marketing collateral £POA n/a

Email Product Entry Company Name, Product Name, Product Image, Max 1,000 character
 description, Destination URL ~ 23% open rate £750 1

Tech Focus Email and Online Bundle Company Name Product Name, Product Image, Max 1,000 character 
description (edited for email version), Destination URL, Logo

 
~ 23% open rate of email
~ 2,000 year-round web views £1,500 3

Tech Focus 
Lead Sponsor

 
As above, plus: Dedicated email, inc 3 links to your owncontent, plus 
banner ad, plus your product entry

 
Guaranteed top spot on web version
~ 23% open rate on dedicated email £2,500 4

Event Preview Entry Company Name, Event booth or stand number,  High-resolution logo, 
Max 1,000 character description, Company URL

 
Inclusion in 2 x event special emails (one pre-, one post-event) 
Inclusion in online event preview page, inclusion in the magazine  
(where published)

£1,500 2

Event Preview Premium Bundle As above, plus Booth Tour (see Branded Content) 750-word article from 
journalist visit to booth (or remote interview)

~ 3,000 content views across email,  social media and  
online. New, journalist-written content for you to add to your 
marketing collateral

£3,000 5
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Contact us today to book a meeting with our 
sales team and request a full detailed list of 
options and pricing. 
Sales@europascience.com 
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Thought leadership articles
Amplify your expertise, inform customers and 

change minds about what you do.

Online panel discussions 
Combine thought leadership with lead 
generation (around 80-100 leads) by 

sponsoring a discussion, leveraging expertise 
within the Photonics100. 

Strategic roundtables 
Bring together a representative sample of 

your existing or potential customers to derive 
insights that can help with go-to-market 

strategies and product development, coupled 
with long-form content creation and lead 

generation. 

Guaranteed targeted lead generation
We can deliver you a guaranteed number 

of specified leads, based on the critical 
demographics your sales team needs, such 

as job title, seniority, market sector and 
geography. 

Branding and advertising 
As well as the special issue of the magazine, 

our fortnightly newsletter provides 
opportunities for display advertising, banners, 

product entries and event previews.

Sponsorship opportunities 
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Optical Communications Focus

With the explosion of AI, investment in 
data centres is booming – and photonic 
technologies are essential for boosting 
capacity and performance within these 
infrastructure projects.
 
In 2025, our most popular content proved 
to be in this area – high-speed optical 
transmission, PICs, interconnects and 
silicon photonics.

So, in 2026, we’re dedicating our Feb/Mar 
print edition to the topic, carving out a section 
of the website to bring together the very 
best in content, and distributing year-round 
updates via a fortnightly newsletter.

Packages from £1,500

Enhanced areas 
of focus for 2026

Industrial Laser Focus

Lasers are gaining traction in a range of 
industrial fields, where they are used for 
cutting, welding, marking, ablation, 3D 
printing and more.

Vendors of lasers, laser systems, beam 
steering and safety equipment will have 
the opportunity to be featured in our 
special issue of Electro Optics (Jun/Jul), 
alongside a dedicated area of the website 
and a fortnightly newsletter.


